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Introduction 
Message from the President 

²ƛǘƘ ǘƘŜ ǇǊŜǎŜƴǘŀǘƛƻƴ ƻŦ ƻǳǊ LƴǎǘƛǘǳǘƛƻƴΩǎ DǊŀǇƘƛŎ 
Identity Manual we fulfill a plan that Albizu University 
had conceived years ago: to unify the identity of our San 
Juan-Mayagüez and Miami campuses.   

The plan was aimed at designing a graphic language 

which clearly expressed through innovative graphic 

elements that our University was at the forefront of 

higher education institutions. 

The impact of the promotional name of our Institution 

was reevaluated and, consequently, it was modernized 

ŀƴŘ ǎƘƻǊǘŜƴŜŘΣ ŦƻƭƭƻǿƛƴƎ ǘƘŜ ŎƻƴŎŜǇǘ ƻŦ άƭŜǎǎ ƛǎ ƳƻǊŜέΣ ŀǎ 

other universities of international renown like Harvard, 

Yale, and Sanford had done before when they removed 

the first name of their founders. 

The task was completed and the result is now available to 

our teaching and non-teaching staff with a clear purpose 

in mind: to have the institutional language correctly 

standardized, and effectively applied to all promotional 

efforts and interdepartmental communication in all administrative proceedings. 

Equally important is to focus our guiding messages to address the mental health problems affecting the 

community we serve.  The new graphic identity will undoubtedly strengthen the social responsibility 

which characterizes our endeavors. 

We would like you to review in detail all the items described in this document.  Together let us direct 

our product in the best way and give it utmost cohesion; study each element, typography, logo, color 

and format as applied to printed materials and digital platforms.  Also follow carefully the instructions 

and keep the document as a reference guide. 

Thus, we shall fully reach our objective: create a consistent and powerful Albizu image in all our present 

and future campuses. 

Jose Pons Madera, PhD 

President 
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History 

Brand evolution 

 

 

 

 

 

 

 

 

 

 

 

1966, The 
Puerto Rico 
Institute of 
Psychology 
is founded.  

Its logo 
consists of a 

circle , a 
triangle and 

the 
humanized 
Psi symbol.

1971 The 
Puerto Rico 
Institute of 
Psychology 
merges with 
the Episcopal 

Seminar.

1976The 
Institute 

changes its 
name to 

Caribbean 
Center for 
Advanced 

Studies.  The 
revised logo 
inverts the 

triangle

1980 The 
Institution 
founds the 

Miami 
Institute of 

Psychology in 
the United 

States.

2000The 
Institution 
changes its 
name to 

Carlos Albizu 
University to 

honor its 
founder and 

first 
president Dr. 
Carlos Albizu 

Miranda.

2013Ten 
years later 
the brand 
name is 

changed to 
Carlos Albizu 
University 

[Universidad 
Carlos Albizu 
was changed 

to Carlos 
Albizu 

Universidad 
in Spanish], 
founded in 

1966.

2015The 
brand name 
is shortened.  

The 
Institution 

opens Albizu 
University in 
Mayagüez, 
the second 
university 
center in 

Puerto Rico.
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Identity 

Logo 

Previous Logo 

                                                                                    

 

Current Logo 
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Identity 

Logo changes 

 

 

 !ƭōƛȊǳ ¦ƴƛǾŜǊǎƛǘȅΩǎ ƴŜǿ ƭƻgo has been 

simplified so that it only includes the elements 

ǿƘƛŎƘ ǊŜǇǊŜǎŜƴǘ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ ǾŀƭǳŜǎΦ 

These elements, which have been part of the 

logo since 1966, are the triangle representing 

the spiritual dimension of human beings; the 

trinity representing the following principles: faith, hope and charity; the circle representing the life cycle 

as a psychological experience as well as a biological phenomenon, and the Psi symbol, which expresses 

our conviction to serve humanity.  Due to composition motives, the Psi symbol, which had already been 

modified to humanize it, had its lower tip reduced.  However, it was enlarged to make it the 

predominant element, so that it embraced closer and more clearly the equilateral triangle.  The circle is 

still implicit in the logo due to its relationship with the Psi symbol in the triangle tips. 

The removed elements were the horizontal lines, the founding date, and the name of the founder, 

Carlos, to highlight his surname, which we commonly use to refer to our Institution. 

¢ƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜ ŎƻƭƻǊǎ ǿŜǊŜ ŀƭǎƻ ŘŀǊƪŜƴŜŘ ǎƻ ǘƘŜȅ ǿƻǳƭŘ ōŜǘǘŜǊ ŎƻƳƳǳƴƛŎŀǘŜ ǘƘŜ 

excellency and legitimacy of the Institution. 
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Signature structure in a horizontal logo 

The logo must have a protected space around it.  This area should remain free of intrusion by any 

graphic element, photography, text or page break.   

 

The protected area must be twice the size of the logo triangle. 

 

Minimum size:  one-inch width:                                    Minimum size: one-inch height: 
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The icon, just like the text section, has a size restriction which must always be observed.  None of the 

elements should be bigger; when viewed, all should be the same size.  Reducing, moving or eliminating 

the icon from the logo is not allowed. 

These principles apply to the horizontal and vertical versions of the logo. 
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Versions of the horizontal logo and use of color

The logo must be only used in the following forms. 

 

Correct use of the logo in full color: Pantone 255 and 

Pantone 157 

 

Correct use in a single color on a white background: Pantone 255 

Black 70% 

Black 80% 

Black 50% 

Black 80% 

Correct use in gray scale on a white background: Black 80%, Black 70%, Black 50% 

 

Correct use in black on a white background: Black 100% 

 

Correct use in inverted color.  This should only be used on Pantone 

255 violet.  If necessary, it can be used on Pantone 157 orange or Black 

100%. 

 

 Colors

         Black 70%           Black 50% 
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Identity 

Versions of the vertical logo and use of color 

The logo must be only used in the following forms. 

 

Correct use in full color: Pantone 255 and Pantone 157 

   

Correct use in a single color on a white 

background: Pantone 255 

 

Black 50% 

Black 80% 

Black 70% 

Black 80% 

Correct use in gray scale on a white background: Black 80%, Black 70% and Black 50% 

 

Correct use in black on a white background: Black 100% 

 

Correct use in inverted color.  This should only be used on 

Pantone 255 violet.  If necessary, it can be used on Pantone 

157 orange or Black 100%. 

Colors 

 

                   Black 80%         Black 70%         Black 50% 



11 
 

PAGE 11 

Vertical and horizontal logo restrictions: color 

None of the logo versions should be used on images or color combinations as shown below.  The text 

section cannot be altered or enhanced with shadows. 

Refer to pages 5 through 7 of the manual to view accepted uses of the logo. 

 

The logo should not be used on cluttered or saturated 

backgrounds. 

 

Colors not specified on the previous page should not be used. 

 

 

 

 

Shadows should not be used. 

 

The logo should not be used on 

background colors not specified on the 

previous page. 

 

The logo should not be used with transparencies. 
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Colors 

Primary colors 

 

Color is an essential component and it has utmost importance in corporate identity.  Consequently, only 

the three colors specified here should be used.  Pantone 255 and 157 plus gray (Black 70%) are the only 

ŎƻƭƻǊǎ ǘƻ ōŜ ǳǎŜŘ ƛƴ ǘƘŜ ƛŎƻƴ ƻŦ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅΩǎ ƻŦŦƛŎƛŀƭ ƭƻƎƻΦ 

Secondary colors 

 

The above color selection maintains coherence and consistency in the design components since they 

complement our primary colors.  However, they should not be used for ǘƘŜ ƭƻƎƻΩǎ ōŀŎƪƎǊƻǳƴŘΦ 
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Seal uses 

The corporate identity seal of Albizu University is its 

graphic official coat of arms whose outer circle 

displays the inscription UNIVERSITATIS CARLOS 

ALBIZU in Latin.  In its inner circle the seal has the 

following words in Latin: EXCELLENTIA, 

INVESTIGATIO and DIVERSITAS.  Excellency, 

investigation and diversity.  These words are guide 

and foundation of our institutional vision and 

mission.  The color blue is associated with authority, 

loyalty, truth, mind and health.  It represents the 

location of the Institution headquarters, the island of 

Puerto Rico surrounded by the sea.  

 

The use of the seal is restricted to: 

¶ Official institutional printed documents issued by the Office of the President or the Board of 

Trustees. 

¶ Administrative protocol rubber stamps 

¶ Diplomas conferring academic degrees 

¶ Official transcripts 

¶ Academic border decorations 

 

The reproduction of this seal will be allowed in specific official protocol acts such as graduation 

ceremonies and Honoris Causa awards.  The use of the seal requires previous authorization in writing 

which must be requested through the Office of the President. 

 

Seal colors 

Black 70% 
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Seal Restrictions: color and composition 

 

Changing the colors or reducing the size of the elements included in the seal is not allowed. 
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Fonts 
 
Primary 
 

The institutional font family is Helvetica Neue Condensed in the versions specified below.  Helvetica 

Neue Roman and Medium should be used in official printed documents or those sent by email which 

contain a lot of text. Since this font is very legible, it should also be used for content on the Internet. 

 

Substitution of the Helvetica Neue Condensed font should be Helvetica or Arial. 
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Fonts 
 
Secondary 
 

The secondary font family is ITC Mendoza in the versions specified below.  In may be used in 

subheadings or to highlight relevant information.   

 

Substitution of the ITC Mendoza font should be Georgia. 
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Stationery 
Standard letter paper 
 

All external or internal correspondence in all campuses will use this format.  

 

 

This correspondence format should be used in a particular 

campus.   

 

 

                                                      This format will only be used by the President and the Board of Trustees. 

  The letterhead printing process will be coordinated through the Office of the President. 


